
 

JUST RELEASED 

 

Total TV Dimensions covers all aspects of TV’s performance 

that’s of interest to advertisers, ad agencies and TV time sellers. 

In addition to the basics like growth in penetration, rise of 

alternative forms of TV, time spent, reach and frequency patterns, 

CPMs, etc., it covers audience engagement, viewer attentiveness, 

cross platform comparisons, evidence of ad impact, and many 

other subjects that subscribers will want to know more about. 

 

Pricing: 

$975 Print or Ebook Edition  

 

Complete details and order information available at 

www.MediaDynamicsInc.com 


